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Weekly Notes 
A Radio for Every Home 

TH I S i s the radio month and 
the A i l - I n d i a Radio as well as 

the radio industry are very much 
in the l imelight. Both the trade 
and Government a r e work ing 
overtime to make the public radio-
minded. Wide press and other 
publicity by manufacturers, display 
of posters, decoration of radio shops, 
screening of films by Informat ion 
Films, featuring the use of radio at 
home, extended programme hours 
by the Broadcasting stations and 
special programmes, and exhibitions 
at important trade centres a l l over 
the country are broadly the means 
by which public attention is being 
drawn to the vi tal role that radio 
ran play in modern life. Speeches 
by poli t ical leaders, conferences of 
dealers and manufacturers, etc. have 
all added to the force of the cam
paign. 

Tha t radio plays a vi tal role in 
modern life, nobody questions. 
There has been considerable expan
sion in the services of A l l - Ind i a 
Radio broadcasting services during 
the last five years and further ex
pansion is contemplated under the 
National Plan, Though by western 
standards, the coverage by broad
casting services is still low, it is not 
so insignificant when compared to 
the services of some of the other 
Asian countries. There also has 
been an assembling industry fairly 
well organised w i th 15 units w i t h a 
capacity for tu rn ing out 1,53,000 
radio sets per year. Some of the ma
nufacturers working under royalty 
from the world's leading established 
concerns can boast of quality of 
production, backed by highly deve
loped skill of manufacture. 

W i t h expanding broadcasting faci
lities and adequate local production, 
one would have expected a progress
ive increase in the number of sets 
produced and more people going in 
for radios. Unfortunately, this has 
not been the case. The latest Progress 
Report on the Plan reports that 
against the expected rise to 350,000 
sets by 1955-56 f rom the actual pro
duction of 49,053 sets in 1950-51, the 
production has only been 87,700, 
68,900 and 57,8oo sets respectively 
in the last three years. Looking 
for the cause of this disappointing 
performance, Government spokes
men, notably Dr B V Keskar, the 

Minister for Information and Broad
casting, blame it on the high cost 
of radios. Addressing r a d i o 
dealers and manufacturers, he 
appealed to the industry to br ing 
the price of a radio wi th in the 
purchasing capacity of middle 
class people. So the responsibility, 
in the opinion of Dr Keskar, rests 
w i t h the industry to create more 
demand. The industry is quite consci
ous of its short-coming in bringing 
the prices down to a lower level, 
but it is helpless unless demand goes 
up. The listeners who are to pur
chase, blame both Government 
and the industry. They do not like 
the quality of the programmes and 
so don't do more listening-in. Radio 
being essentially an entertainment 
industry, its success depends on 
three contributing factors, viz, 
broadcasting service, the producers 
of radios and the people who buy 
their radios. Analysing the position 
further, manufacturers do not be
lieve, that cheaper radios would auto
matically raise the demand. Any
way prices of radios are no higher 
today than prices of other manu
factured goods. Whi le general con
sumer goods have gone up four to 
five times compared to pre-war, 
the prices of radio sets have not 
gone up more than 2½ times. 

The Villain of the Piece 

T HE taxation policy of the 
Centre and the State Govern

ments is held to be the v i l la in of the 
piece and manufacturers maintain 
that radio is the most highly taxed 
product. Besides the receiver's licen
ce fee of Rs 15 per annum that a 
listener has to pay, the component 
parts from which radios are assembl
ed are subjected to a customs duty 
of 45 to 50 per cent. Moreover, 
radios have been assessed at the 
higher rate by State Governments 
for the sales-tax. Some of the impor
tant cities have municipal octroi 
duty on radios at as high a rate as 
2 annas per rupee. The effect of 
al l this taxation which after all has 
to be borne by the consumer can 
wel l be imagined. For example, 
for a small producer in a city like 
Bombay, manufacturing radios wi th 
component parts locally purchased, 
and selling to a consumer in a town 
like Allahabad, would work out 
to 25 per cent on the price. Acid 
to this the customs duty that has 

already 'been paid on component 
parts and the tax factor in the cost 
of production may work out at as 
high as 40 per cent of the price. 

The industry may legitimately 
question the sincerity of Govern
ment's intention to see cheaper 
radios in the circumstances, as it 
lies wi th in its power to substantial
ly cut down the price by reducing 
or eliminating al l these taxes. 

Popularity of broadcasting pro
grammes would also help. Here 
again Government is held to 
blame. A I R programmes are in 
tended more to reform than to 
entertain. The tremendous popu
larity of Radio Ceylon and the Goa 
Radio programmes would support 
this contention. 

Largely Assembling 

T HE radio industry in India to
day is largely all assembling, 

though some of the manufacturers 
have gone in for manufacture of 
component parts also. This follows 
the pattern in other countries. M a 
nufacturers develop the designs and 
assemble the components which are 
turned out by other contributing 
industries. There is a popular be
lief that if components were manu
factured locally, the price of radios 
would go down. It has not been 
found feasible by any manufacturer 
to set up a plant in India for the 
manufacture of component parts as 
the total estimated demand, accord
ing to foreign standards, could be 
still wi th in the capacity of a single 
factory. To make all the compo
nent parts required for assembling-
sets would not be economical. It 
is understood, however, that the 
Radio Electrical Manufactur ing Co, 
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