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Doing Without Dollar Doles 

DR. L O K A N A T H A N , the Secre-
tary General of the ECAFE, 

has outlined the functions of the 
Trade Promotion Division in a re
cent issue of the Trade Promotion 
News. Urging the countries of 
South East Asia to initiate bold 
policies for promoting inter-regional 
as well as foreign trade, Dr . Loka-
nathan says that it needed some 
courage and boldness on the part of 
the Commission to affirm its faith 
in the potency of trade, especially in 
the export trade, as a vi tal factor in 
the restoration of Asian economies 
at a time when these countries were 
hopefully looking forward to exter
nal aids, gifts and loans following 
the US aid programme in Europe. 

After two full years of Marshall 
A i d , continues Dr. Lokanathan, 
Western Europe has found that 
there is no easy way of correcting 
the unbalance in its external ac
counts, except by sustained efforts 
for pushing exports. The EGA has 
just announced the setting up of a 
Division of International Trade 
Promotion to help the Marshall Aid 
countries earn more dollars, through 
increasing their exports. 

Though it lacks resources, the 
ECAFE Division has assumed a 
wide range of responsibilities like 
helping and encouraging the Inter
national Trade Promotion machi
nery in different countries, offering 
its services as a clearing house of 
trade and economic information, 
holding conferences and commercial 
fairs, and helping member countries 
to participate in international trade 
fairs. 

Its efforts to promote tourist 
travel in the region deserve part i
cular mention. The Division is also 
exploring ways and means by which 
Asian handicrafts may be marketed 
in the USA. 

The need to strengthen the work 
of the Division is today greater than 
before. The trade deficit of the 
ECAFE countries is still there, and 
far from diminishing, actually in
creased in 1949. In 1948 the deficit 
was US $755 mill ion, in 1949 it in-
creased to $1425, that is, nearly 

double. The volume of export of 
this region has yet to increase by 
8 per cent, before it can reach even 
the pre-war level. Imports, on the 
other hand, are 41 per cent, greater 
in volume, compared to what they 
were before the World War I I . 

President Truman's attack last 
week against isolationists at home, 
and the enemies of freedom abroad, 
points to the determination of the 
US Administration to extend dollar 
aid to the South-East Asian coun
tries to rehabilitate their economies. 
Instead of asking for impossible 
conditions, and harping on creating 
a favourable climate which would 
attract the American investor, the 
President this time, for a change, 
has put forward a forthright de
mand that America must help. 

There is little doubt that the US 
Administration, if not the US Re 
publicans, keenly realise that unless 
the countries of South East Asia re
cover their pre-war dollar earning 
capacity, not only wi l l these coun
tries remain sunk in economic 
morass, even a renewal of Marshall 
Aid wi l l fail to put Western Europe 
firmly on its feet. Whatever the de
gree of awareness, however, large 
scale dollar investments in this area 
continue to hang fire, and the 
Division of Trade Promotion of the 
ECAFE has to make a virtue of 
necessity by valiantly preaching 
self-help. This the Trade Promotion 
News does, by bringing together 
trade information from different 
countries, classified under a few 
broad headings, and arranged coun
try-wise, in the hope of doing what 
little can be done by mutual co
operation. 

A section of the news is especially 
devoted to travel on which US ex
penditure, according to a recent 
estimate of US Department of 
Commerce, is likely to range bet
ween 1.2 and 1.6 bill ion dollars. 
This is the biggest single source of 
dollars available to the nations of 
the world. It may be news to many 
that in the inter-war period, more 
dollars flowed out of the States to 
pay for tourist travel than on any of 
the essential raw materials of the 

ECAFE region which figure to 
prominently in the imports of the 
US. Actually, tourist travel cost US 
$8 billions, which was twice as 
much as the dollars paid for im-
ports of rubber, and three times 
that spent on the imports of copper 
and t in combined. 

588 


